
www.holmesreport.com  115

REPRINTED from the 2010 Holmes Agency Report Card

KEKST AND COMPANY

Corporate and financial agency  
of the decade
NEW YORK

IN times of crisis, smart companies recognize 

the importance of sage advice. Historically, of 

course, many of Kekst and Company’s clients 

avoid its consequences entirely) and deeper, 

services industry, and even the economic 

Kekst and Company rose to the challenge.

the companies most immediately impacted 
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in multiple languages and cultures around 

major restructuring assignments included 
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communications counsel to 

 on to the tax issues facing 

strategic communications advice to .
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ongoing communications support for more 

communications and investor relations 

 and more.

—a deal that helps Kekst provide 

, a 

various sister agencies, including 

 in the Nordic 

region, and  in London and 

to position it for continued success in the 

decade ahead. 

founder  announcing plans 

mentoring employees. The depth of the 

role: an executive committee consisting of 

 and 

procedures, including strategic decisions on 

committee including 

 

and 

resources, resource allocation, quality control 

and more.

management and career opportunities for 

professionals.

Kekst’s approach to client service—it recog

nizes that each client and each assignment is 

edge and judgment to provide the right levels 

of reassurance, guidance and counsel in even 

the most stressful crisis—and in its impressive 
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